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HUGO BOSS

MARKED BY
ONGOING EXECUTION
OF “CLAIM 5" STRATEGY
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RIGOROUS EXECUTION OF “CLAIM 5" STRATEGY

WITH STRONG PROGRESS ALONG ALL STRATEGIC CLAIMS

HUGO BOSS

1

BOOST
BRANDS

HIGHLY SUCCESSFUL
BRAND CAMPAIGNS

SPECTACULAR
FASHION EVENTS

OUTPERFORMANCE ON
SOCIAL MEDIA

2

PRODUCT
IS KEY

STRENGTHEN 24/7
LIFESTYLE IMAGES

DOUBLE-DIGIT GROWTH
ACROSS BRAND LINES

LAUNCH OF NEW
LICENSE CATEGORIES

3

LEAD IN
DIGITAL

ACCELERATE USE
OF DATA

INCREASE DIGITAL
PRODUCT CREATION

4

DRIVE
OMNICHANNEL

ROBUST GROWTH
ACROSS ALL CHANNELS

DRIVE STORE NETWORK
OPTIMIZATION

STRONG IMPROVEMENTS
IN STORE PRODUCTIVITY

5

ORGANIZE
FOR GROWTH

INCREASE LOGISTIC
CAPACITIES

IMPLEMENT
DIGITAL TWIN
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GROWTH TRAJECTORY CONTINUES IN Q3 WITH

| | |

€1,027 M €103 M 10.0%

GROUP SALES EBIT EBIT MARGIN

VS. Q3 2022: VS. Q3 2022: VS, Q3 2022:
+10°/o +12°/o +20 BP
+15°/O m m m
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ONGOING BRAND ACTIVATION DRIVES
AWARENESS AND INTERACTION FOR BOSS AND HUGO

LAUNCH OF FW 2023
CAMPAIGNS SPURS
BRAND MOMENTUM
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ENGAGEMENTS
VS. FW22

BOSS
FW23 CAMPAIGN
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BOSS FASHION SHOW IN MILAN BOOST BRANDS
FUELS BRAND MOMENTUMIN Q3 »
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VS. BOSS FASHION
SHOW IN MIAMI
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DOUBLE-DIGIT GROWTH TRAJECTORY CONTINUES

ACROSS ALL BRANDS AND WEARING OCCASIONS

b4 MENSWEAR HUGO
i VS. Q3 2022 VS. Q3 2022
+12%
N WOMENSWEAR
o w/
4 VS. Q3 2022

+24°%

*CURRENCY-ADJUSTED
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ALL CHANNELS RECORD ROBUST
SALES IMPROVEMENTS IN THIRD QUARTER

WHOLESALE RETAIL

+8%

VS. Q3 2022

DIGITAL

+21%

VS. Q32022 VS. Q3 2022

M

Robust growth driven by
strong improvements in
store productivity

Double-digit growth in

1T

both order intake and

replenishment business

across all digital
touchpoints

*CURRENCY-ADJUSTED
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MODERNIZATION AND OPTIMIZATION

STORE
PRODUCTIVITY

+7%
VS. Q3 2022

BOSS STORE AMSTERDAM v it 1 8

>90 POS 12 400 JiiAe ';'III i

YTD 2023 (EUR/SQ M)
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HUGO BOSS

BROAD-BASED GROWTH WITH DOUBLE-DIGIT
IMPROVEMENTS ACROSS ALL REGIONS

AMERICAS

qN

+22°%

VS. Q32022 —_—
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HUGO BOSS

BROAD-BASED GROWTH WITH DOUBLE-DIGIT
IMPROVEMENTS ACROSS ALL REGIONS

qN

+12%

VS. Q32022 —_—
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HUGO BOSS

BROAD-BASED GROWTH WITH DOUBLE-DIGIT
IMPROVEMENTS ACROSS ALL REGIONS

ASIA/PACIFIC

qN

+21%

VS. Q32022 —_—
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ROBUST BOTTOM-LINE IMPROVEMENTS IN Q3
DESPITE ONGOING INVESTMENTS

GROSS MARGIN

LOWER FREIGHT COSTS COMPENSATE FOR CHANNEL MIX AND FX EFFECTS

OPERATING EXPENSES (N % oF saLES)

LEVERAGE REFLECTS FURTHER EFFICIENCY GAINS IN B&M RETAIL

EBIT

INCREASE DRIVEN BY ROBUST TOP-LINE PERFORMANCE

EBIT MARGIN

EXPANSION REFLECTS OPERATING LEVERAGE DESPITE ONGOING INVESTMENTS

NET INCOME (ATTRIBUTABLE TO SHAREHOLDERS)

EBIT IMPROVEMENTS PARTLY OFFSET BY HIGHER INTEREST EXPENSES

HUGO BOSS

Q3 2023

60.7°/o

50.6°/o
103

EUR MILLION

10.0°/o

63

EUR MILLION
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INVENTORIES IN % OF SALES
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HUGO BOSS

INVENTORY MANAGEMENT
REMAINS KEY PRIORITY
ABSOLUTE AND RELATIVE
DEVELOPMENT OF INVENTORIES
1129 1154 z
1,065 §
28.3% 28.2%
-. 5
9 INVENTORIES TO IMPROVE
TO A LEVEL OF
SEP. 30, DEC. 31, MAR. 31, JUNE 30, SEP. 30, DEC. 31, GROUP SALES BY 2025

2022 2022 2023 2023 2023 2023
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IMPACTED BY INCREASE IN TNWC AND HIGHER CAPEX

TNWC
(IN % OF SALES)

19.8%

+570 BP

Increase mainly reflects
higher inventory position and
increase in trade receivables

CAPITAL
EXPENDITURE

70

EUR MILLION

+64%%

Step-up reflects ongoing
investments in store
network and digitalization

FREE
CASH FLOW

(22)

EUR MILLION

<(100)%

Improvements in EBIT more
than offset by increase in
TNWC and CapEx
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2023 HUGO BOSS
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GROUP SALES EBIT

4.1.4.2 400..420
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MACRO ENVIRONMENT BECOMES
INCREASINGLY CHALLENGING
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MACROECONOMIC
UNCERTAINTIES
GEOPOLITICAL
TENSIONS
MUTED CONSUMER
SENTIMENT
CURRENCY
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“CLAIM 5" IS OUR
WINNING FORMULA
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2023 AND BEYOND

SUSTAINABLE THROUGHOUT
RIGOROUS EXECUTION
EMPOWER PEOPLE AND TEAMS

LM\ ] 5
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2023 - ANOTHER IMPORTANT MILESTONE

ALONG OUR 2025 FINANCIAL AMBITION

€5B 2€600 M 212%
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Q32023 il e3s

IF YOU'D LIKE TO ASK A QUESTION,
PRESS * FOLLOWED BY 1
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FORWARD-LOOKING STATEMENTS
CONTAIN RISKS
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