






























▪

▪





▪

▪



▪

▪

▪



▪

▪

▪



▪

▪

▪





▪

▪















© 2023 HUGO BOSS





▪

▪

▪

▪

▪









▪

▪

▪

▪

▪

▪





▪

▪

▪

▪

▪

▪





▪

▪

▪

▪

▪































▪

▪

▪

▪

▪

▪

▪

▪





▪

▪

▪



▪

▪

▪

▪

▪

▪

▪

▪

▪





▪

▪

▪

▪

▪

▪

▪

▪





▪

▪

▪



▪

▪

▪



▪

▪

▪



















™







• •

•

•

•

•

•

•

•

•

•

•

https://group.hugoboss.com/en/sustainability/people/human-rights-working-conditions
https://group.hugoboss.com/en/sustainability/planet/biodiversity/animal-welfare
https://group.hugoboss.com/en/sustainability/people/development-diversity-health
https://group.hugoboss.com/en/sustainability/planet
https://group.hugoboss.com/en/sustainability/planet/packaging-logistics
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